p
%

s

I EERAIFIIS - B &

G FR R

Y

TEEEL 2T EA

ARG

112.04.26 ¥e#Azt R ¢ E

’ B | B I R
Av.»EJ ilEl & 45 EQ? < ’/F Z v A,\ ¥ 2. ,3:
| 7f r’ff— r’ﬁ’- & % £ 1) ok e ET (%) %3
iz 0 oep . _ -
380 AL~ Master Thesis = 3 0
() Seminar (1) - 2+ 1 1
A Seminar (2) - T 1 1
I SN 2 .
6 1 & W2 A=) Thesis Research (1) - 2+ 1 1
WA Thesis Research (2) - - 1 1
F i< BT Research Thesis Writing - - 2 2
* e i B e 2 & | Digital Image Processing B , 3 3
fe * and Applications -
ES 5B AR 2T Interactive Multimedia
A2 N ﬁz: =™ " "7 | Design Theory and - 4 3 3
e Practice
- . Application and Research
Gt L1 ERY A - : - -
- {3’5\'}/ e 1 of Artificial Intelligence 3 3
2 N .
oF RTELRE R B AR New Media Trends - = 3 3
W4 £ 312 % % ¥ | Media Planning Strategy _ , 3 3
=z and Project Management B
By iEH Research Methodology - ] 3 3
BEeEiEHEy Integrated Marketing - - 3 3
P MR E-Books Application - 4 3 3
78 5 WY F | Mobile Multimedia _ ~ 3 3
ix Applications and Practices
=
:; I Bkt Interactive Media Design - - 3 3
- SRR | I Deep Learning and B ~
f‘;( 9 & i FREN R Applications 3 3
v L Smart Application of
B (4 L R w ! - b
2 PP ERTEE Imaging Technology B 3 3
R R Video storytelling - 4 3 3
TR In-depth interviews - 2+ 3 3
@ 4% K¢ & 7 43K | Communications Strategy B - 3 3
e and Marketing Design
EQuaeY Digital Entertainment _ - 3 3
A Research
o Wy o I 2% g Research of contemporary
b e e LB IEREEAT Y L, - =
;L.J A LR communication issues 3 3
5 ME SR BNy oy Media and Culture - i, 3 3
:FE_ B RREFT Contemporary Film Study - 4 3 3
. o 2w Cultural and Creative
AR AEFAY . - s
AL AR Industries Research B 3 3
¥ A E R AE T Res'ear'ch of contemporary B - 3 3
social issues
-~ BEBELE2IEL  TRIBIEL, ) KRB 65 L HTEY ISE AL o
o AL s TR A e Tl AR B2 AL RE- Bk
I ARHLARFESHERM O FER TESRFLE o SHERBRELRPAC E M3 38 0 A




FEhEEE L2 T @ L EF A
s B4 TEE T AREREKT TR o RTS8V G 6 ] B EOT RIS R
I B B R
EELER I TTY



